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From the MD’s Desk
For us, it is about putting the customer at the centre of our universe.

Dear All,

Nishant Agarwal
Managing Director,
Avighna India Limited

As you read this section from the
fourth edition of the Avighna Magazine,
I am pleased to inform you about our new
feather in the hat of India’s leading luxury
development—ONE AVIGHNA PARK.
We’ve recently bagged our 40th award for
this path-breaking development, this time
from IGBC for ‘The Best High Rise of India
2019’. Very few developments in the country
would have bagged as many awards as
One Avighna Park. These awards bear
testimony to the extraordinary vision that
has gone into crafting a development like
ours; and that in a nutshell, is a vision driven
by the philosophy of ‘ZERO COMPROMISE’.
Our approach towards our business is very
different from our counterparts. For us, it is
about putting the customer at the centre of
our universe and that is what drives how we
look at apartment planning, amenities design,
product delivery, stakeholder commitments
and business focus. This approach has led us
to deliver at One Avighna Park, the biggest
residential clubhouse in the city, spanning
150,000 sq. ft. It possesses the distinction

of being one of the tallest residential
buildings in the city, ensuring maximisation
of views as well as a location that ensures
an easy commute across the city. It is the
only development in the area with clear
floor-to-ceiling height of over 12 feet, which
allows for an abundance of light, height
and air for each and every inhabitant.
For us ‘Luxury is Comfort’.
I now take immense pride in introducing
to you AVIGHNA IX, a state-of-the-art
development that will be a landmark
of luxury and execution. This innovative
development was opened for purchase in
the middle of construction; it entails a total
of 35 storeys, that will be completed in a
record duration of 2.5 years, from ground
breaking to possession. Housing a host of
luxury and lifestyle amenities, AVIGHNA IX
is a private paradise that comes with the
promise of joy and fine living for your family.
We hope that you thoroughly enjoy
exploring our pages.
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Head in
the Clouds
Your haven filled with life’s best
moments, One Avighna Park
is a place where the high life
intertwines with warmth and
comfort; an engineering marvel
you can call home.

Right: 14th floor, Sky-deck
Master Bedroom, 3 Bed Sky Villa.
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Your home at One Avighna Park
will make fine living an everyday
experience. Your new residence,
with its well-endowed amenities and
opulent ambience, will make you grow
in all aspects of life as you host warm
gatherings, browse through various
exhibitions or attend captivating
entertainment shows.
Comfort comes in naturally when
one feels secure, cared for and free
to live as oneself. This is precisely
why Service and Privacy are two
arenas dealt with utmost importance
at One Avighna Park. The residence is
designed with separate passageways
for support staff to enhance their
efficiency and protect your privacy.

The airy balconies are guarded
with 4 feet 6 inches tall railings
of SentryGlas® so as to allow your
imagination to roam free as you
stay safe and secure at all times.
One Avighna Park comes with
the promise of living the high-life
dipped in serenity. The warmth of
the sun-deck after a cool dip in the
plunge pool, as you take in the lush
and spacious surroundings with a
brew in your hand, is perhaps just one
among countless other experiences
awaiting you in your new luxury home.

Above: 20th floor, Sky-deck Living Room,
3 Bed Sky Villa.
Left: 14th floor, Master Bedroom,
3 Bed Sky Villa.
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HEAD IN THE CLOUDS

The dreamy
landscape coupled
with the sky-high
buildings housing
scintillating interiors,
One Avighna Park
is sure to make you
comfortably nestled
amidst the clouds.
Above: 13th Floor, Living Room, 3 Bed Sky Villa.
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A Stroke of Genius
A closer look at the brains behind the beauty; an
in depth interview with interior designer, Rakesh Jeswani.

“I am a firm believer
in the concept of
form follows function.”

Rakesh Jeswani
Interior Designer,
Rakesh Jeswani Interior Architects

What does the idea of
“building a home” mean to you?
Building a home, for me, means creating a
space that suits the personality of the people
who will be living in that home. Ease of use,
comfort and practicality always come first
because I am a firm believer in the concept
of ‘form follows function’.

What have you seen in your
recent travels that has inspired you?
Gaudi’s fabulous works in Barcelona—
especially the Sagrada Familia.

What determined your passion for design?
Ever since I can remember, I have always
been fascinated by interior spaces and
how they could be altered or be re-imagined
creatively. Colours, shapes, furniture,
furnishing, have always been of interest
to me so I guess entering the field of design
was a natural progression.

How can one make the best use of the
sun-decks of their homes?
Sun-decks are a great place to hang out
and unwind, especially after the hustle and
bustle of our urban lives. I would fill the deck
with as much greenery as possible and use
outdoor furniture to spend as much time as
possible outside.
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What do you feel is your greatest
challenge when designing homes
that come with space constraint?
As a home has multiple family
members—each with their own unique
personalities and needs, often the most
challenging part is to make sure that
everyone gets what they want and still
achieve a cohesive look throughout
the space.
What is the most rewarding
aspect of your job as a designer?
The smile on a client’s face when they
finally see their home completed.
If you had no limits (money/resources)
what would you create?
I would create a modern day temple—
a sanctuary of sorts—where people could
meditate and also be one with nature.
It would be a magical space, where interior
spaces, trees, water and energy would all
harmoniously be connected.
How would you describe your work style?
Do you have any kind of ‘signatures’ that
help to identify your projects?
No, I do not have a ‘signature style’ that
helps people identify projects, as I believe
that each space is unique and should reflect
the personality of the user rather than the
designer. The only common thread in all my
projects would be the high level of quality,
finish and attention to detail.
If you had to pick one project around the
world that you wish had been made by you,
which one would it be?
‘Fallingwater’ by Frank Lloyd Wright.

“Building a home,
for me, means
creating a space that
suits the personality of
the people who will be
living in that home.”
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The New Wave of
Ready Possession
Homes
Is acquiring a ready-to-move-in home a
smarter decision than purchasing one that
is under construction? Simply put, Yes.
With the resale market gaining momentum in the real estate sector,
we break down the Pros and Cons of procuring an under-construction
project and a ready-to-move-in home.
PROS:

CONS:

1.

1.

Low cost difference: Cost difference
between an under-construction property
and a ready-to-move-in home has reduced
drastically, making ready-to-move-in
homes an attractive proposition.

2. Lower relative financial burden:
Ready-to-move-in homes do not oblige
you to pay both home loan EMIs and
Rent as opposed to purchasing an
under-construction property.
3. What you see is what you get: No risk
of discrepancies with the guaranteed
features, layout and amenities among
other important things.
4. Low or no-risk: No risk factor
involved as compared to procuring
under-construction properties,
which more often than not, are
prone to inordinate delays.

Availability of capital: If one does
not possess the funds and has the
liberty to halt the purchase for some
time, an under-construction property
is a reasonably better idea.

2. Limited finance schemes:
Ready-to-move-in homes have
limited options when it comes to
flexible payment schemes and
lucrative deals as compared to
under-construction projects.

With the current inventory regarding the
resale market, purchasing a ready-to-move-in
home is being viewed as a more viable option.
Experts calculate home buyers can get better
deals on a ready-to-move-in home.
Kishor Pate, CMD, Amit Enterprises Housing,
says, “Never in the history of the Indian real
estate have ready-for-possession properties
been so cost effective.”
He adds that the market’s state of affairs
are such, that “The fundamental benefit
of acquiring possession-ready homes is
the proficiency of saving money on rent.
Moreover, if one does not intend on residing
in the residence, one can rent it out to
tenants and obtain their rent as income.”
In the case of owning an under-construction
property, there is the continuing prevalence
of the builder not handing over possession
on time, which ofcourse hinders the
consumer from reaping the benefits that are
otherwise obtainable with ready-to-move-in
housing. Besides, the financial implications
of the delay are far too many: the double
disadvantage of having to disburse EMIs on
the home loan as well as paying rent on one’s
current accommodation. In addition to that,
if the buyers do not acquire the possession
within five years of having availed the loan,
they face the plausibility of undergoing a loss

on tax benefits on the interest payments
towards the housing loan.
Nevertheless, while making the choice, a
few crucial points to make note of would be;
the likelihood of the property’s transferability,
availability of funds and the possession
timeline. Above all, the possession of capital
should be considered as utmost priority: If
one does not possess the funds and has the
liberty to halt the purchase for some time, an
under-construction property is a reasonably
better idea, but if one comfortably possesses
the resources, a ready-to-move-property is a
sensible investment.
“If the buyer needs the property for
immediate use, and has the finances, it
makes sense to invest in a possession-ready
home,” says A.S. Sivaramakrishnan, Head,
Residential Services, India, CBRE South Asia.
While the temptation of sky-high returns on
under-construction apartments is expected
to be great, it is undoubtedly a wiser decision
to consider the umpteen advantages of a
ready-for-possession home. Moreover,
there is no risk of discrepancies with the
guaranteed features, layout, and amenities
among other important things.
So, what’s it going to be: under-construction
or ready-possession?
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BUSINESS AT TIFFANY’S

Tiffany observed that whilst their stationery
business was lucrative, it was not nearly
as successful as it could be. Recognising
jewellery to be their market niche instead
of stationery, they realised that for them
to truly harness their untapped potential,
they would require re-branding themselves
to meet the demands of the consumer and
establish themselves as a paramount jewellery
company. At this time, in 1853, the company
changed its name to “Tiffany & Co.”

Business
at Ti fany’s
A scrumptious study on Tiffany & Co.’s
ingenious marketing moves and
brand identity.
Founded by Charles Lewis Tiffany,
Tiffany & Co. is one of the world’s most
sought-after jewellery brands. With its bold
artistry and remarkable designs, Tiffany’s
artisans have been handcrafting unparalleled
creations and captivating works of art
for more than 180 years. Charles Tiffany’s
passion for acquiring precious gemstones
has resulted in the brand’s collection to
entail some of the most extravagant and
invaluable jewels from across the globe.
A Tiffany diamond would invariably
surpass the reverence of another, no matter
its intrinsic value. For it isn’t the diamond
alone that comes into one’s possession,
but also the Tiffany Blue Box imprinted
with the sophisticated lettering, housing
an iconic status. Alluring designs and expert
craftsmanship are undeniably principle to
the brand that is Tiffany & Co., however,
to leave out its marketing ingenuity will
make it a success story only half told.

“Today, Ti fany & Co. has more
than 300 stores and employs
12,200 people across the world.

II. ACCOMPANIMENTS OF BOLD VISION
From its very inception, this high house of
jewellery has been equally gallant and clever
on its business front.

How Ti fany & Co. built
a marketing empire:
1. PIVOTING AT THE RIGHT TIME
If you are to reminisce about the glamour
years gone by or take an immersive look at the
current pop culture phenomena, you’ll always
find the Tiffany diamonds glistening rather
relentlessly, gracing the silver screens and
adorning the icons.
But that wasn’t always the case. Tiffany was
born with its initial branding as “stationery
and fancy goods emporium.” The company
sold a variety of stationery products under
the name “Tiffany Young and Ellis.”
But a rather keen observation, coupled
with some prudent action, resulted in
Tiffany’s altering their strategy and turning
into one of the most defining luxury brands
of the 20th century.

The early 1800’s market rarely displayed fixed
rates on its commodities. This was a time
when “price” was a rather subjective and
negotiable term, often settled with befitting
bargains. Tiffany’s ambition to establish itself
as the prime player in the field, led the brand
to materialise an untapped insight of marking
a clear and absolute rate on all its goods.
A bold and pioneering move, Tiffany & Co.
were rigid with regard to the price tags on
its products, however, it was also soulful and
persistent on its stance of selling exceptional
quality goods. The strategy delivered, as
Tiffany gradually amassed the reputation
of selling supremely precious commodities.
To further their prominence in the field,
Tiffany broke another common market norm
by accepting cash-only payments. This was
done in spite of competitors graciously
accepting credit at the time. Tiffany’s persisted
with their approach and were benefitted as
the brand began to attract the uber wealthy
of a burgeoning America.
III. A BRAND’S BUILDING BLOCK
For a brand to stand the test of time, it needs
to be valuable.
To be valuable, it is imperative for it to earn
the trust of the people.
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Tactfully so, Tiffany did not wait around for
its jewels to undergo evaluation by the others.
From its very inception, it never wavered in its
stance of being the manufacturer of superior
goods. In fact, its persistence in the matter,
eventually resulted for it to be associated
with fine, high quality products.
Formed in 1968, Tiffany & Co.’s own prosperity
proved to be inversely proportional to the
physical and creative value it imparted to
other trusted brands. Today, with revenue
of 4 billion US dollars, 300 stores and over
12,000 skilled employees, Tiffany rightfully
stands at the forefront of the international
jewellery market. As integral a place supreme
craftsmanship holds, Tiffany smoothly
demonstrates that a few calculated measures
for self-empowerment serve to be just
as fruitful.
IV. A DIAMOND IS FOREVER
Perhaps at the heart of Tiffany’s history, lies
the moment when it transformed engagement
rings forever. Prior to 1886, the quintessential
wedding ring’s diamond was usually placed in
a bezel setting which effectively secures and
surrounds the entire rock in the ring’s metal
band. This arrangement, however, robbed the
diamond of some of its allure and brilliance.
It was then, when Charles Tiffany introduced
the six-prong Tiffany® setting—a radical
change that elevated the diamond from the
band, giving way for a staggering amount of
light to pass through its carefully crafted cuts.
The Tiffany® setting gave the engagement
diamond ring a new sparkle, one that shone
as bright as the promise of eternal love.
A long time has passed since Tiffany & Co.
succeeded in illumining the most precious
jewel in the world. Other jewellers have
since introduced their own iteration of this
trademark setting, but the Tiffany® setting
still remains as the most loved and coveted
of them all.
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New Styles
in the Indian
Kitchen
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THE ART OF PLATES

2019 is emerging to be a rather scrumptious
year for food trends in India. We are well
into the latter half of the year and it seems
that this year’s food trends stem from a
leaf in the book of India’s rich culinary
history. From Edible Flowers to Craft
Indian Spirits, one can taste the flavours
simmering with authenticity. Here is a
quick round up of a few superbly successful
trends that are here to stay for good.
HOMEGROWN CHEESE

EDIBLE FLOWERS

Indian farms now produce a wide variety
of cheese ranging from the gourmet and
artisanal, to the exotic yet local. One can
buy quality produce, such as burrata, at
Delhi’s Flanders Dairy Products, ricotta
at Pune’s ABC Farms and camembert at
Mumbai’s The Spotted Cow Fromagerie
while the Sikkimese Chhurpi is now available
on Amazon.com. Indians are familiarising
themselves with the cheese-making process
with workshops conducted at La Ferme
Cheese, The Farm and Acres Wild.

Indian plates have always been served
with colourful palettes. Although the Indian
cuisine has long-since been garnished and
flavoured with the fragrant rose or the
traditional marigold, chefs and food bloggers
have now started to infuse a number of
edible blooms for the unique texture and
the fragrant flavour they provide. Be it
elderflower, moringa, chamomile, hibiscus,
etc. edible florals are now becoming a
familiar ingredient in a variety of dishes
such as chutneys, curries, cocktails,
teas, jams and more.

The Indian kitchen is undergoing a wash
of colour and texture as Indian designers
take to traditional styles for their own
rendition of the modern Indian dining-ware.
Surkhi Matharu and Malika Budhiraj formed
Baarique, a modern-day version of the
traditional Indian dining ware. The brand’s
creations depict Indian herbs, flowers,
fruit and even folklore, crafted and designed
on copper, brass and kansa by craftsmen
and artisans from Rajasthan, Haryana and
UP. An amateur potter for many years,
Rohit Kulkarni partnered with Bhairavi Naik
to launch Curators of Clay, a line of
handcrafted, minimalist ceramic tableware
that is ‘imperfectly perfect’.

“Indian plates have
always been served
with colourful
palettes.”

INDIAN CRAFT SPIRITS

The Indian gin market has been having quite
a few years with some fantastic Indian gin
brands taking over by storm. Subsequently,
this has also given way for some Indian
tonic brands to have their shining moments.
Brands such as Bengal Bay, Svami and
Mixtale are now regulars in the G&T and have
been popular choices for creating some new,
exciting infusions and cocktails.

India launched its first craft gin in 2019, made
from Himalayan juniper and local botanicals,
named Hapusa. After that, the Third Eye
Distillery in Goa launched Stranger & Sons,
a small batch gin. Since then, have emerged
India’s first meadery, Moonshine Meadery,
and craft brews such as Mad King and Thirsty.
In fact, we now have our very own brand
of the indigenous drink mahua, Desmondji,
made by fermenting mahua flowers.

INDIAN TONICS

FOOD ACTIVISM
With more and more people paying sincere
attention to the overtly familiar concepts of fair
trade and ethical eating, agribusiness has
been finding a stronger footing in the system.
New Krishna Bhavan is India’s first zero-waste
restaurant, founded in Bengaluru. With sea
snacks a popular 2019 trend, the aptly named,
In Season Fish is your one-stop guide to eating
seafood ethically, depending on where in India
you live and what month it is.
It is a set belief that foods aren’t fads and
this year’s line-up of the country’s top culinary
trends sure does look like it’s here to stay.
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THE FEMALE CHANGE-MAKERS OF PRESENT-DAY FASHION

The first wave of fashion environmentalism
that took place in the eighties was
also women-led, with Eileen Fisher,
Katharine Hamnett, and Maria Cornejo at
the forefront. What those women ignited is
now a commitment taken up by the women
of today, such as Emily Bode, Marine Serre,
and Gabriela Hearst, to ensure that there’s
no contradiction left between the desirable
and environmentally friendly fashion.

The Female
Change-Makers
of Present-Day
Fashion
21 Century fashion
is well versed in the
ingenuity and leadership
of female designers.
st

Women today not only lead major haute
couture labels but also have secured a
front seat for their own labels in the
cut-throat industry. Their presence is felt
at the very summit of fashion houses, be
it the independent, chic Parisian labels
or the strong-footed, old haute couture
labels. Within the young, self-made
entrepreneurs and the established,
hardcore artists, there exists a multifaceted
critical group of women steadily striving to
bring forth waves of changes in the
fashion industry.
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Although this feat took its own—perhaps
even unfair—time to be attained, today,
leading women designers are a norm in
the fashion industry. From Maria Grazia
Chiuri at Christian Dior and Clare Waight
Keller at Givenchy, to Sarah Burton at
Alexander McQueen and Virginie Viard at
Chanel, women not only lead major houses
but have also succeeded in etching their own
labels as demonstrated by Miuccia Prada,
Rei Kawakubo, Vivienne Westwood,
Donatella Versace, Vera Wang,
Alberta Ferretti, and countless others.
One cannot leave out the former showbusiness stars such as the Olsen twins,
Victoria Beckham and now Rihanna, the
first black woman to have a label backed
by LVMH.
With women at the forefront also
comes the work and leadership that creates
words such as ‘ethics’ and ‘sustainability’
in the mind and heart. Industry veteran,
Stella McCartney’s early advocacy in
sustainability and ethics, is fast becoming
a common and regularised notion.

Another example of beauty and strength
that is now a commonly prevalent in the
industry are the bonds between mothers
and daughters, sisters and friends that
work together to create exceptional and
heartfelt pieces that are invariably worn
and appreciated by other loving groups
of women. “We’re a whole female team,”
says Simone Rocha, who started her
company on the strength of her tomboy
femininity with her mother, Odette, in 2010.
“Having my mother and the girls in the studio
does make a difference—I want to be sure
everyone can be part of it. Designing for
me comes from a raw female dialogue.”
The creations that are birthed in
women-led fashion houses are the
ingenious result of pooled opinions and
empathy. For example, the Doen Collective,
a direct-to-consumer womenswear brand
run ethically and democratically by women
designing breezy, feminine pieces with a
distinct aesthetic that is personal.
As Waight Keller who worked her way
up as a design assistant in male-led
houses before she reached Chloé and
then stepped up as artistic director at
Givenchy in 2017, ever so perfectly puts
it, “I was always working for men before,
interpreting their idea of women. But after I
became a creative director, it started coming
from within. That’s something I’ve really
advocated—that it’s so important to feel it.”
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Discover
#LifeAtOAP
One Avighna Park ardently believes in a
life of wholesome experiences. It hosts some
enthralling features and amenities that
cater to the joys of wholesome family life.

#LifeAtOAP is at its
core, a promise of good
times you’ll want to
reminisce about time
and time again.

Jogging Park &
Outdoor Training
Designed to keep you connected to
nature at all times, One Avighna Park
houses multiple outdoor facilities for
you to be the best version of yourself.
Outlined with an efficient and
well-groomed jogging track, the
compound will ensure and enhance
your connection with the outdoors.

27

28

AVIGHNA | VOL. IV

DISCOVER #LIFEATOAP

Outdoor Swimming Pool &
The Valley Garden Podium
One Avighna Park is home to three
different pools that cater to different
audiences and requirements, befitting
all our residents. The outdoor spaces
provide multiple relaxation and lounging
selections with elegant fountains
and luxe cabanas.
The Valley Garden Podium is the perfect
venue for outdoor gatherings. With its
lush landscape and blooming gardens,
the space is sure to transport you into
the lap of luxury.
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Basketball Court
Being a community game at heart, the
Basketball Court will elevate your skills
and encourage your learnings. The court
features immaculately looked-after
amenities and a special place for your
support systems to cheer you on.

Football Turf
The compound entails a fully
functioning and well-kept Football Turf
to host playful and zealous games alike.
The turf’s upkeep is closely observed
by the caretakers.

Gymnasium
The fitness center comes prepared with
all modern machinery and conveniences.
With well-endowed spaces for all kinds
of fitness modules, the stimulating and
gratifying gymnasium pledges to cater
to all your goals and keep you running.
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Library
The Library at One Avighna Park is
polished with a comprehensive collection
of books and other reading material.
The Library promises to keep the curious
enthralled with splendid stories and an
inviting ambience.
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Private Theatre
The plush 22-seater Private Theatre
comes with elegant furnishings and
recliners tempting you to sink in, kick
back and enjoy your downtime. Located
next to the cafe, Le Petit Bistro, your
rendezvous comes complete with
delectable treats and drinks.
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Music &
Dance Room
To indulge in the performing arts
is to experience a unique, enlivening
experience like no other. Here is where
you’ll find yourself appreciating and
participating in an array of cultured
and contemporary performances.

Yoga &
Aerobics
Studio

The property houses spacious
arenas for zen yoga sessions, with
floor-to-ceiling windows inviting plenty
of natural light to keep you rejuvenated.
As for the more zestful days, you may
find yourself busting some energetic
moves in the aerobics studio.

To indulge in the performing arts is
to experience a unique, enlivening
experience like no other.
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Kids' Play Area
Buoyantly decorated in cheerful
colours and amusing installations,
the kids' play area houses a
massive trampoline park, indoor
play park, hopscotch, movies under
the sky and a tree house for fun
play dates and downtime.

Teen’s Zone
The Teen’s Zone serves as the ideal rallying
point for young adults. Housing comfortable
lounges with recreational amenities, the
place promises to be the ultimate hub for
upbeat social gatherings.
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Jain Derasar
& Upashraya
Sculpted with white marble and
adorned with festive flowers, the
Jain Derasar at One Avighna Park
stands as the community place of
worship and peace for all the residents.
Firmly positioned adjacent to the towers,
the temple is at close reach without
intruding upon the residents' privacy.

DISCOVER #LIFEATOAP
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Neighbourhood
Watch
SBI Bank
The radius of One Avighna Park’s
neighbourhood boasts the presence of
the metropolis’ most trusted bank SBI. The
newly opened SBI’s branch now provides the
users with necessary banking services, 24x7
cash and cheque deposit, cash withdrawal,
passbook printing and much more. It also
provides a locker facility option which is
of great advantage to all the residents.
With its plethora of benefits for its users and
ever-so-supportive staff, hosting SBI’s branch
at One Avighna Park can be a boon to many
corporates around the vicinity.

With the city’s most endearing
and eclectic finds encircling the
One Avighna Park neighbourhood,
your city walks are sure to be an
exciting adventure every time.

Tea Villa Cafe
There’s nothing quite like the charming
neighbourhood tea parlour that acts as the
favoured hub for togetherness. Tea Villa Cafe
warmly hosts all ages with its delectable
spread of breakfast trays and tea cakes,
accompanied by an exquisite, yet comforting
selection of flavourful teas. The intimacy
of the café’s live kitchen serving fresh, hot
plates, the warmth of home-made brews and
the rich flavours of exotic international teas
from around the globe make Tea Villa Cafe
the perfect, indulgent nook that it is.
With the city’s weather effortlessly
complementing the cafe’s aura, Tea Villa Cafe
has 17 warmly-lit, breezy outlets sprawled
across Mumbai with one right around the
corner from One Avighna Park in Lower Parel.
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More ways to arrive
at One Avighna Park
BKC gets closer to One Avighna Park
with the new Kurla-Sion-Bandra link road
allowing one to reach EEH from BKC
directly. The road will be thrown open
to the public by October. The elevated
connected road will cut journey time
from BKC to EEH on the BKC-Sion road
by almost 25 minutes, allowing the
commuters to breeze from BKC to
One Avighna Park via the Eastern
Express Highway.

First Monorail
of the Nation
Travelling
Time
OAP TO BKC
Route & Duration:
Current
44 minutes
BKC-Sion Link Road
20 minutes

Source: Google Maps

The neighbourhood surrounding
One Avighna Park features the
third-longest monorail network in
the world (first being in China, followed
by Japan). Stretching over 19 km, the
Chembur-Wadala-Jacob Circle monorail
network is the first monorail of
the country.
Mumbai supports the daily commute
of about 2 lakh people. The monorail is
fittingly aimed at balancing the weight
of the city’s commuters by taking some
of it upon itself and therefore changing
the commuting experience of the city
for the better. Certain parts of the
metropolis that have not previously been
linked to the suburban rail or metro, will
now be looped in the network via
their respective monorail.

Liberating the
city with the
Mumbai Trans
Harbour Link
The city’s transport facilities are only getting
more efficient with the commencement of
the Mumbai Trans Harbour Link (MTHL).
The 22-km-long sea link will connect the
locality of Sewri to the Jawaharlal Nehru Port.
Also known as the Sewri-Nhava Sheva Trans
Harbour Link, the MTHL further connects
Navi Mumbai to Nhava Sheva Port, MumbaiGoa Highway, Mumbai-Pune Expressway
and the upcoming Navi Mumbai International
Airport. Comprising of three packages,
including the construction of a 21.8 km-long
bridge connecting South Mumbai to
Navi Mumbai, the MTHL project judiciously
aims to alleviate the congestion in the city.
With the project’s construction steadily
underway, the MTHL network is set to
be complete by 2020-21.
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Hasya Kavi
Sammelan at
One Avighna Park

SBI Musical
Evening

A musical sojourn with
the best in the industry.
Mumbai Metropolitan’s most trusted
bank SBI recently hosted their wealth
management clients and existing residents
at One Avighna Park. The evening was
brought to life by the zestful performance
of Ms. Hamsika Iyer, a renowned Indian
vocalist and Bollywood playback singer.
With a non-stop performance by the
artist and the impeccable hosting by SBI,
it was surely an evening to remember.

An evening
full of poetry,
laughter and
happy faces.

It’s no secret that laughter is the best
medicine, and what better way to get a
dose of laughter than in the form of poetry.
Continuing the legacy of curating the bestin-class and unique events, One Avighna Park
recently hosted Hasya Kavi Sammelan with
renowned artists like Mr. Arun Gemini,
Ashkaran Atal and Gaurav Sharma.
With their wit and humour, the artists
left the audience in splits, making their
Sunday afternoon a memorable one.
The event was hosted on 18th August 2019.

From left to right:
Mr. & Mrs. PK Gupta (MD, SBI),
Mr. Kailash Agarwal (Chairman
Avighna India), Mr. & Mrs.
Rajnish Kumar (Chairman SBI),
Mrs. Hansa Agarwal
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A Walk in the Park
Reminiscent of carefree childhood evenings
and the charm of simpler times.

The vivacious grounds of One Avighna Park
serve as the perfect playscape for unexpected
pleasures; perfect for slowing down as you
get whisked away in daydreams and for
releasing the rush of energy on your
zealous evenings.
Designed to build a greater connection
between you and the joy of nature that
surrounds you, One Avighna Park graciously
looks forward to hosting gleeful gatherings
and amusing fairs that cater to the bonds
between loved ones.
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Keeping in mind that fast and modern
living often deter a family from collectively
indulging in carefree and joyous experiences,
One Avighna Park organised ‘A Walk in the
Park’—India’s first weekend affair for families
conducted on the 27th & 28th of April 2019.

‘A Walk in the Park’—India’s first weekend
affair for families was hosted on the spirited
grounds of One Avighna Park.
Above: Handlettering workshop.
Right: Perfumemaking workshop.
Left: Treasure
Hunt activity.

‘A Walk in the Park’ is designed to be
anything you’d like for it to be; a thoughtfully
crafted haven, it is where you may suddenly
catch yourself enjoying the long overdue
family vacation or victoriously prancing
about on the friendliest battleground in
the country, the possibilities are endless!
Let your imagination guide you through
the immeasurable experiences tucked
away in this infinite oasis.

For when you run out of ideas, ‘A Walk in the
Park’ proposes an array of carefree activities
and experiences to keep you and your family
amused. Get crafty as you make matching
mandalas and dream catchers, fascinate
yourself with fluid art or solve mysteries
together with the special Family Treasure
Hunt; your walk in the park is likely to have
plenty of pit stops!
‘A Walk in the Park’ also features a
boutique exhibition of fun and quaint
collections, bringing together a host of
passionate exhibitors to excite you and
your loved ones.
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A WALK IN THE PARK

To top your enlivening moments
at the gathering, A Walk in the Park
entails a gourmet line-up of
delicious preparations at
the eateries surrounding the
sprawling and spirited spaces
of One Avighna Park.

51

52

AVIGHNA | VOL. IV

LA MELANGE

La Melange
The creative showcase for luxury living.

Avighna Group’s taste for fine
living culminated in the creation
of La Melange—an embellished
exposition of haute couture,
accessories, art, and lifestyle.
Hosted on the 26th of October,
at One Avighna Park’s blooming
Valley Garden Podium, La Melange
attracted 22 unique exhibitors and
a roster of over 500 guests.
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LA MELANGE

A scrumptious cocktail of contemporary
and classic art, fashion, accessories and
experiences, accompanied with global
cuisines to relish.
With creativity and craftsmanship
being central to luxury living, the
exhibition entailed avant-garde collections
and served as the simmering pot of ideas
it promised to be.
La Melange brought together a gathering
of spirited individuals exuding admiration
for creativity and innovation, a trait well
embedded in the Avighna Group.
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The haute couture exhibit ranged from
regal and bridal sets by Shriya Som,
to clean-cut and functional pieces
by Samant Chauhan. The accessories
section was adorned with captivating
pieces from Aura Jewels and Siddhi
Diamonds, and premium watches
showcased by Rose: The Watch Bar.

Adding a contemporary flavour
to the collection were Kolor Kraft
Designs and The Lexicon Art Gallery,
displaying edgy furniture and art
pieces that complement the taste
of modern luxury living.

Comprising of pieces from a variety of
critically acclaimed designers and artists,
La Melange exuded the exuberance of a
complete luxury showcase.
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Avighna IX

With its widely
successful and
celebrated components,
the Avighna Estate has
been conceptualised as
a luxe, private paradise
for a community of
like-minded and
harmonious residents.

With its opulent design and world-class
amenities, Avighna IX supports living at
its finest. The harmonious elements of the
expansive property collectively bring to you
the ultimate lifestyle for you and your family.

Luxurious living is the central theme for
the architectural marvel that is Avighna IX.
The property is a result of thoughtful
and earnest plans formulated to elevate the
living experiences of its residents. Housing
a plethora of amenities such as crystal blue
swimming pools, exclusive play zones for
children, and splendid sports and recreation
areas—Avighna IX was built keeping in mind
all aspects of family life. Other features
include an elevated jogging track, a
gymnasium, a meditation zone, lush green
landscapes, and an opulent banquet hall
which serve as the perfect venue for all
joyous celebrations.
Situated in one of Mumbai’s prime and
vibrant locations, Avighna IX is situated in
Parel, away from the hustle and bustle of the
city. From the perspective of convenience,

the property is ideally located in the lower
density area of Lower Parel, accessible from
two main roads. The residents are sure to
reap the benefits of being situated in
the city’s prime locales as well as living
undisturbed by the city’s chaotic nature.
The Avighna Estate has redefined
luxury living in Mumbai. Set amidst
6.75 acres of prime, freehold real estate,
it is the first successfully executed cluster
re-development project of the metropolis.
Besides the two residential towers offering
luxury homes, Avighna Estate also houses
three retail zones, a Jain Upashraya and
a magnificent Jain Derasar. The muchanticipated Avighna IX stands adjacent
to the award-winning One Avighna Park,
marking the premium developments of
Avighna Estate.
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Above: 2nd Bedroom,
Show Residence.
Above Left: Living Room,
Show Residence.
Below Left: Master
Bedroom, Show Residence.
*All images are of
3 Bed Show Residence.

An oasis of luxurious living, Avighna IX
promises innumerable experiences
and wholesome growth for your family.
Adorned with opulent furnishing,
the interiors of Avighna IX exude
extravagance whilst retaining a
sense of comfort and warmth.
With floor-to-ceiling widows, spacious
balconies and inviting interiors, the
Avighna IX high-rises are sure to
elevate your living tenfold.

The wide plethora of outdoor
amenities are undoubtedly going to do
a very good job of reuniting you with
nature, as you work towards being the
better version of yourself. Avighna IX
has three crystal-clear pools lined with
lush green landscapes and blooming
gardens. The pools are structured to
cater to the needs of various age
groups and events.
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About Avighna
Avighna
House

Avighna India is a leading premium
real estate brand in India. The group
commands worldwide attention for
constantly setting new benchmarks
in the premium niche market.
The group believes in focusing
on 'One Project At A Time' with
commitment to timely delivery.

Over the last 20 years, the group has
showcased a diverse range of premium
properties including luxury residential
high-rises, office towers and mixed-use
developments that match Indian
heritage with global aesthetics.

Advent Plaza

Advent Atria

Nishika Terraces

Andheri, Mumbai | 2010

Malad, Mumbai | 2010

Worli Sea Face, Mumbai | 2004

Yashika Apartments

Satlaj Terraces

Yashika Residences

Vile Parle, Mumbai | 2003

Walkeshwar, Mumbai | 2001

Borivali, Mumbai | 2000

Avighna House is the newest
commercial landmark in Mumbai’s
upscale business district of Worli.
The 18-storeyed office development
is a contemporary asset in a
prominent neighbourhood that is
home to the country’s leading
corporate houses, key consultancies
and marquee institutions.
The sustained urban renewal and
the systematic development of
physical infrastructure have made
this micro-market the go-to location
for businesses and services.

M.P. Marg, Near ITC Grand Central,
Lower Parel (E), Mumbai 400 012
+91 86528 44462, 022 5033 5033
info@oneavighnapark.com | avighnagroup.com
/AvighnaIndia

Disclaimer: This newsletter is purely for informative purposes and is not a legal offering, nor will it be part of
any binding document. All images used are actual or renderings. The development reserves the rights to amend
the number or floors, number of units, layout plans, elevations, color schemes, specifications and amenities,
etc. without prior notice.

